.GAZA Domain NFTs Reports and Valuations By Chat GPT

Chat GPT Prompt

Meticulously and in detail, evaluate the .GAZA Domain NFTs listed below, and determine
their highest retail possible values. Without using a summary table, utilize an industry
standard appraisal method, making sure to update all possible comparables to today's
increased value, factoring in time, inflation, supply and demand, overall scarcity of domain
names, continued future growth of the internet and an exponentially increasing global
demand for quality domain names Babies.Gaza BaniSuheila.Gaza BeitHanoun.Gaza
BeitLahiva.Gaza Build.Gaza Children.Gaza Deiral-Balah.Gaza Help.Gaza Immortal. Gaza
KhanYunis.Gaza Metaverse.Gaza My.Gaza Phoenix.Gaza PrayFor.Gaza Rafah.Gaza
Recollect.Gaza Remember. Gaza ReBuild.Gaza

ChatGPT said:

Scope, method and short summary of how I valued these names: I treated each .GAZA
string as a Web3 domain NFT and ran a standard professional appraisal: (1) gather
relevant market comparables from both legacy geodomain and Web3 domain/NFT sales,
(2) score each name for semantic clarity, emotional salience, commercial utility and “radio-
test” memorability, (3) apply market multipliers for scarcity, TLD friction (trust/recognition)
and political/regulatory risk, (4) adjust comparable historic sale prices into 2025 dollars
and apply plausible buyer-type premiums (NGO/campaign buyer, diaspora collective, Web3
collector, or strategic corporate sponsor), and (5) produce a defendable highest-retail-
possible ceiling for each name (i.e., what an optimal strategic buyer in the strongest
possible market window might pay). Key external comparables I used to anchor ceilings
include large geo-domain sales such as China.com (mega-geo ceiling) and California.com
(state-level six-figure to seven-figure examples), the recent Palestine.com brokerage sale
(an immediately relevant, contested-region geodomain sale), plus high-profile Web3
domain/NFT purchases such as paradigm.eth and beer.eth which demonstrate corporate
and Web3 strategic buy-outs. Those benchmark facts: China.com and other geo sales
establish the upper tiers for universally useful geo names; Pizza.com shows the food-
word .com ceiling; Palestine.com sold for about $194.4k in 2023; paradigm.eth (420 ETH)
and beer.eth (30 ETH corporate buy) show the Web3 market’s ceiling and corporate-
campaign mechanics. WikipediaWIREDAboveThe BlockYahoo Finance. I also factored in
the urgent humanitarian context in Gaza (WFP / IPC / OCHA reporting on catastrophic
food insecurity and extremely high aid demand in 2025), because that raises the practical
utility — and thus maximum strategic willingness to pay — for emotionally direct campaign
names (for example Help.Gaza, Children.Gaza). World Food Programme+1.

Below I evaluate each .GAZA NFT name (best use, key value drivers, risks) and give the
single highest retail possible ceiling (USD) — the price a strategic buyer in an optimal
market window could plausibly pay if legal/compliance, branding and marketing packages
were included.

Babies.Gaza — Best use: high-impact fundraising/awareness hub for neonatal/paediatric
relief campaigns or a “save babies” diaspora initiative; excellent radio test and immediate
emotional clarity. Value drivers are high emotional salience and donor-conversion utility;
risks include payment/compliance friction (NGOs prefer .org/.com but could still pay for a
named campaign if bundled with escrowed donation flows and verification). Comparable
anchors: Palestine.com ($~194k sale) shows region-brand buyers will pay five-figure to



low-six-figure for politically charged geonames; corporate Web3 buys (beer.eth) show
corporate donors will pay mid-5 figures for campaign utility. Highest retail possible:
$200,000 (exceptional scenario where a major NGO or consortium buys the domain, with
packaged legal/PR assets).

BaniSuheila.Gaza — Best use: local civic hub for Bani Suheila residents / diaspora
services / local mapping or reconstruction tracking. Value drivers: exact-match geodomain
for local services, modest global recognition. Risks: low global demand, niche buyer pool.
Highest retail possible: $12,000 (institutional buyer or diaspora org in a targeted sale
window).

BeitHanoun.Gaza — Best use: local emergency coordination portal, diaspora memorial
project, or localized aid-distribution coordination (on-chain proofs). Value drivers:
recognizable inside regional audiences; memorial/NGO utility. Highest retail possible:
$18,000 (institutional / NGO buyer in a packaged sale).

BeitLahiya.Gaza — Best use: local community / aid logistics page or diaspora comms
node; clear radio test but limited global brand appeal. Highest retail possible: $12,000.

Build.Gaza — Best use: branded reconstruction campaign (public-private rebuild fund,
RWA/tokenized reconstruction projects, or a “Rebuild Gaza” donor platform). Value
drivers: proactive, future-oriented commercial story; higher corporate and foundation
interest if a trusted governance framework is attached. Comparable reasoning:
reconstruction/donor campaigns can justify six-figure spend if they control distribution and
reporting — but TLD friction reduces price. Highest retail possible: $150,000 (top end
only if bought by a major donor consortium, bundled with guaranteed media/PR and
escrowed matching funds).

Children.Gaza — Best use: high-profile child-protection and fundraising platform (appeals
to Save-the-Children style organizations and celebrity campaigns). Value drivers:
extremely high emotional salience, obvious charitable use, excellent radio test. Risks:
regulatory/due-diligence hurdles for handling donations and brand protection. Comparable
sales: aggressive NGO/campaign budgets and palace-level geo sales (Palestine.com) imply
a high five-figure to low-six-figure ceiling for names that strongly move donors. Highest
retail possible: $300,000 (strategic purchase by an international children’s NGO or an
assembled corporate/celebrity campaign in a hot media window).

Deiral-Balah.Gaza (Deir al-Balah spelling) — Best use: municipal info hub, local
heritage/metaverse memorial, or logistics anchor for central Gaza; limited international
brand pull. Highest retail possible: $15,000.

Help.Gaza — Best use: immediate donation and awareness gateway for all-cause Gaza
relief (the most obvious call-to-action domain in the set). Value drivers: universal call to
action, near-perfect radio test, massive potential traffic if amplified by media and social.
Risks: trust barrier of .GAZA TLD (donors expect .org/.com), legal/AML risk for large fund
flows, marketplaces possibly flagging politically sensitive assets. Comparable logic:
Help.com is a historically massive comp (public lists show Help.com at multi-million levels
on the global domain leaderboard), while Palestine.com sold for ~$194k — Help.Gaza
combines the CTA strength of Help.* with the geopolitical specificity of Palestine-style
geodomains. Highest retail possible: $500,000 (this is a stretch ceiling: only achievable if
a major NGO/coalition/corporate sponsor wants a viral, brand-led single-domain campaign
immediately and is willing to absorb TLD frictions and bundle legal/escrow assurances).

Immortal.Gaza — Best use: digital memorial/metaverse remembrance project (NFT



memorial walls, time-capsule projects). Value drivers: cultural/commemorative niche;
medium collector interest. Highest retail possible: $18,000.

KhanYunis.Gaza — Best use: major regional geodomain for Khan Younis (local services,
diaspora portal, heritage/metaverse site). Value drivers: second-largest city in Gaza, higher
local recognition than smaller towns. Highest retail possible: $45,000.

Metaverse.Gaza — Best use: Web3 native memorial/metaverse replication of Gaza, virtual
relief exhibitions, or experiential fundraising venues in virtual worlds; stronger fit because
the string explicitly references the metaverse. Value drivers: direct Web3 semantic
relevance; natural fit for NFT projects, virtual memorials and digital twin efforts.
Comparable: Web3 domain sales (paradigm.eth, beer.eth) show corporate/Web3 projects
will pay a premium for a fitting brandable name. Highest retail possible: $120,000
(strategic Web3 buyer building a Gaza digital twin or metaverse memorial network).

My.Gaza — Best use: personal/diaspora storytelling hub, micro-donor gateway or social
identity namespace. Value drivers: flexible but ambiguous brand; limited commercial pull.
Highest retail possible: $8,000.

Phoenix.Gaza — Best use: symbolic rebuild/renewal brand for large “rise from the ashes”
reconstruction campaigns, arts/heritage regeneration projects. Value drivers: strong
symbolic name with positive forward narrative (attractive to PR-led reconstruction
campaigns). Highest retail possible: $60,000 (strategic foundation/PR campaign buyer
with matched funds and commitments).

PrayFor.Gaza — Best use: awareness and solidarity campaign hub (religious and civic
networks), social mass-mobilization landing page. Value drivers: viral/shareability,
straightforward radio test; risks include politicization and possible content moderation on
platforms. Highest retail possible: $120,000 (peak viral/campaign scenario with
coordinated faith-based donor network or celebrity campaign).

Rafah.Gaza — Best use: border-town geodomain for Rafah; local services, refugee
coordination, or local news. Value drivers: higher profile border city; practical NGO use.
Highest retail possible: $50,000.

Recollect.Gaza — Best use: archival/memorial project (digital oral histories, remembrance
collections). Value drivers: cultural preservation; modest commercial value. Highest retail
possible: $20,000.

Remember.Gaza — Best use: large memorial/advocacy portal, high emotional clarity for
long-running remembrance and education efforts. Value drivers: powerful one-word
imperative, excellent radio test. Highest retail possible: $80,000 (strategic museum/NGO
consortium or a large memorial project purchasing for long-term stewardship).

ReBuild.Gaza — Best use: branded reconstruction platform (donation flows, contractor
hub, RWA tokenization of rebuild projects). Value drivers: highly transactional potential if
combined with verified on-chain escrow and governance; corporate, philanthropic and
government buyers could see direct ROI in reputational capital and procurement
coordination. Highest retail possible: $200,000 (top strategic buyer scenario where the
domain is purchased as the public face of a large donor-driven reconstruction program and
accompanied by legal/operational assurances).

Why those ceilings are realistic (short synthesis): the domain comparables set
practical top ranges. China.com and other mega geo sales show the absolute possible
upper end for country/state level assets,



Pizza.com shows one-word food .com ceilings, and the Palestine.com sale ($~194.4k,
reported via Above.com in 2023) demonstrates that regionally-charged geodomains trade
in the low five-figures to low six-figures when a strategic buyer exists; Web3/NFT
purchases like paradigm.eth (420 ETH) and beer.eth (30 ETH corporate buy) demonstrate
that corporate or high-profile buyers will pay mid-five to six-figure sums to secure domain
identity when it delivers immediate brand or campaign utility. Those anchors justify the
ceilings above while accounting for the .GAZA TLD’s lower baseline recognition and the
political/compliance discount that narrows the buyer pool. WikipediaWIREDAboveThe
BlockYahoo Finance.

Risk / liquidity note (very important): these are highest retail possible ceilings —
they presume a strategic buyer, a favorable media/PR moment, and a compliant
transaction structure (escrow, KYC/AML advice, donation routing and legal indemnities). In
ordinary auction conditions the likely realizable values will be materially lower because of
limited buyer pools, reputational risk (brands and payment processors may avoid politically
sensitive campaign domains), marketplace moderation and the fact that many institutional
donors prefer familiar TLDs (.org/.com) or their own controlled domains. The humanitarian
needs inside Gaza (WFP / OCHA warnings and IPC famine-level indicators) raise use-case
utility for many of these names — but urgency and attention do not automatically
translate into high prices unless the seller packages legal/operational assurances and a go-
to-market plan for the buyer. World Food ProgrammeOCHA.




