
CHAT GPT  -  Hungry.Gaza Domain NFT Report And Valuation

CHAT GPT  Prompt

Meticulously and in detail, evaluate the Hungry.Gaza Domain NFT. Determine the domain's
best use and its highest retail possible value. Without using a summary table, utilize an 
industry standard appraisal method, making sure to update all possible comparables to 
today's increased value, factoring in time, inflation, supply and demand, overall scarcity of 
domain names, continued future growth of the internet and an exponentially increasing 
global demand for quality domain names. In paragraph format, evaluate the valuation of 
the Hungry.Gaza Domain NFT carefully.. Using publicly available sources, provide multiple 
very detailed comparable sales as well as a thorough evaluation of the top level domain, 
possible acronyms, possible homonyms, possible dual meanings, line of commerce 
evaluation, number of competitors, internet business viability, ease of communication 
(also known as the almighty radio test), and any other categories that may typically be 
used in a professional domain name evaluation. Convert all past sales into today's current 
dollars, taking inflation, future domain scarcity, supply and demand, increasing population,
increased online access and future internet expansion into account.

CHAT GPT  -  Report And Valuation For  Hungry.Gaza

ChatGPT said:

Scope, method and assumptions (short): I appraise Hungry.Gaza (a Web-3 / domain-NFT 
style name) using an industry-standard comparable-sales approach as the primary 
method, supplemented by (1) scarcity/market-liquidity adjustment, (2) an income/utility 
plausibility check (what real buyers could do with it), and (3) inflation/real-dollar 
normalization so older comps are comparable to August 9, 2025 dollars. I assume the 
tokenized domain is transferable/marketable on primary NFT/domains marketplaces 
(OpenSea, Unstoppable/ENS-style marketplaces or equivalent), and that the buyer pool 
would be NGOs, advocacy groups/diaspora organisations, media outlets, Web3 collectors, 
or a well-funded PR campaign. I also factor in political & reputational risk (which reduces 
pool/liquidity) and the fact that “.Gaza” as a TLD is a niche/geopolitical string (not a 
mainstream .com/.org), which materially reduces typical top-end multiples for one-word 
food/charity names.

Key comparables (what anchors value)
• One-word food/consumer .com successes — high single-word food domains set the 
ceiling for food-category names: Pizza.com (reported $2.605M sale in 2008; a canonical 
“food” one-word comparable that shows the category ceiling under the right 
circumstances). Adjusting that historic sale into 2025 dollars (CPI adjustment) pushes the 
nominal comparable into the multi-million range, showing the theoretical top for a short, 
generic food word on a mainstream TLD.
• Large geodomain sales — politically / geographically framed single words show wide 
variance depending on buyer demand and politics. Palestine.com was brokered at 
roughly $194,400 in 2023, which demonstrates that geopolitically sensitive names 
sometimes trade for low 5-figure to low 6-figure amounts unless a large strategic buyer 
drives a premium. That sale is a realistic market datapoint for regionally-branded names 
tied to contested geographies.



• Web3 / ENS benchmark sales — top Web3/NFT domain sales demonstrate that 
blockchain identity and scarcity can deliver high prices, but only for short, highly-brandable
names or those purchased for corporate/branding use. paradigm.eth (420 ETH ≈ $1.5M at
time of sale) is the record ENS example; beer.eth (purchased by Budweiser) 30 ETH ($95k
at the time) shows corporate utility buys. These show a Web3 ceiling for short, strategic 
names and the corporate buy-out channel for functional names. Use these to set an 
achievable high for a Web3 food-word if the buyer is a corporate or a high-budget 
campaign. The Block  Nasdaq.

• Market evidence for Gaza-branded .coms — aftermarket listings for Gaza-branded .coms 
(example: HelloGaza.com listed around ~$41k) suggest the public asking market expects 
five-figure pricing for straightforward Gaza brand domains offered as .coms — but listings 
are asking prices, not closed sales. That helps cap realistic demand for narrow, place-
specific names in commercial channels. 

• Humanitarian need / buyer rationale — the on-the-ground facts (UN/OCHA/WFP 
reporting, July–Aug 2025) show severe food insecurity in Gaza and heavy international 
focus on aid and fundraising; that creates a real strategic use case for an evocative 
domain like Hungry.Gaza (campaign hub, donation portal, or awareness/advocacy anchor) 
— but it also attracts political sensitivity and compliance risk. The humanitarian context 
therefore increases utility but also raises risk and governance friction. World Food 
Programme+1.

How I turn those comps into value for Hungry.Gaza (steps + reasoning)

1. Comparable-anchor adjustment (TLD & buyer pool): the strongest comparables 
(Pizza.com, Beer.com, Help.com, paradigm.eth) are mostly high-trust TLDs 
(.com / .eth) with broad buyer pools (commercial brands, large investors). 
Hungry.Gaza is on a highly niche geopolitical TLD (".Gaza") and is two words with 
an emotional (not purely commercial) hook. That lowers liquidity vs. prime single-
word .coms by several multiples. Put another way: the theoretical absolute ceiling 
suggested by pizza/beer-style sales is useful to set an extreme cap — but the TLD 
and buyer-pool constraints mean Hungry.Gaza will trade at a material discount to 
.com/short ENS peaks unless bundled with a major social/funding campaign. 
(ICANN / IANA delegated TLDs and mainstream recognition matter — .Gaza is 
niche/non-standard which reduces buyer confidence).

2. Use-case / income plausibility: realistic buyers are NGOs (WFP, big international 
NGOs), high-profile fundraising campaigns, diaspora organisations, or advocacy 
collectives. A major NGO would use it as a campaign sub-site and would prefer 
.org/.com or its own subdomain for trust; therefore a NGO paying >$250k for 
a non-.org domain is unlikely unless the price also includes marketing assets, 
identities, social handles, or guaranteed traffic & escrowed media placements. 
Corporates (food brands) might buy food words to run CSR campaigns, but buying 
a Gaza-tagged domain is reputationally delicate. Web3 collectors might pay for 
rarity/speculation, but the collector market for geo/political suffixes is thinner than 
for short lexical ENS names.



3. Scarcity & Web3 premium: the Web3 domain-NFT market can deliver premiums 
based on on-chain scarcity and transferability (ENS, Unstoppable sales show this). If
Hungry.Gaza is one-of-one (true NFT ownership, verifiable on chain, with 
transferability across wallets and marketplaces), it gets a Web3 scarcity premium —
but the premium is only meaningful if the buyer set (NGOs or Web3 whales) values 
the chain utility (crypto donations, wallet resolution, metaverse presence). That 
premium could double or triple a small baseline price, but it does not automatically 
lift the asset into multi-million territory the way a short .com would. See 
paradigm.eth (high) versus other ENS names (mid/low). The Block  Nasdaq.

4. Risk / friction discount: political sensitivity, compliance (sanctions, banking/NGO 
restrictions), marketplace removal risk, and potential censorship reduce the 
practical buyer pool and therefore the multiple buyers are willing to pay. That is 
a discount which, in my judgement, is larger than the typical Web3 premium for a 
neutral noun. The OCHA/WFP reporting increases the utility but increases the risk 
profile (governance/compliance scrubbing required for donors and 
platforms). OCHA  World Food Programme.

Concrete comparable adjustments and inflation normalisation (select datapoints converted 
to 2025 USD)

• Pizza.com — public reports: $2.605M sale (2008). CPI inflation 2008→2025 ~ +49% 
(approx), so 2008 USD adjusted ≈ $3.9M (2025 USD equivalent). That shows the category
ceiling for a short generic food single-word on .com. Use as extreme ceiling 
only. InformationWeek  In 2013 Dollars.

• Palestine.com — brokered for $194,400 (2023); adjusted for 2023→2025 inflation only 
slightly raises the number — it sits in the low-6-figure area and is a more directly relevant 
geo-name comparable because of political overlap. This sale demonstrates that regionally 
branded names for contested geographies often trade in the low-to-mid-5 figures unless a 
strategic buyer emerges. 

• paradigm.eth — 420 ETH sale (~$1.5M at sale) — shows Web3 ceilings exist for short, 
brandable, single-token names; beer.eth (~30 ETH, corporate purchase) shows 
operational corporate purchases for campaign utility at mid-5 figure levels. These show 
the mechanics where Web3 identity + corporate use can push price across the five-figure 
to low-seven-figure range depending on buyer. The Block  Nasdaq.

• HelloGaza.com (market listing) — current public asking ~ $41k (listing). This shows what
sellers publicly ask for Gaza-branded domains; it is not a sale but is useful market 
evidence that a willing seller expects five-figure interest.

Synthesis: three valuation bands for Hungry.Gaza and the single highest-retail figure
• Realistic operational retail (most probable sale if marketed actively to NGOs / campaign 
groups): $10,000 – $75,000. Rationale: NGOs or activist campaigns will pay five- to low-
five-figure sums for an evocative, call-to-action domain that clearly anchors fundraising 
and awareness, provided the domain is sold with clear compliance/legal documentation 
and a marketing package. 



The HelloGaza.com asking prices and Palestine.com sale support a five-figure to low-six-
figure market for region names; the radio-test & emotional immediacy of “Hungry.Gaza” 
makes it appealing for fundraising campaigns but the non-standard TLD reduces trust 
vs .org/.com. 

• Optimistic market retail (strategic buyer + marketing/PR deal; Web3 premium 
realized): $75,000 – $250,000. Rationale: if you secure a strategic buyer (a major NGO, 
large charitable foundation, or a global CSR campaign from a large brand) and include 
bundled assets (verified social handles, guaranteed PR placements, or an escrowed 
donation mechanism to show immediate utility), a mid-to-high five-figure sale up to a low 
six-figure sale becomes viable. Web3 interest (if the NFT can accept direct crypto 
donations) raises utility — corporate buyers have paid mid-five figures for campaign-use 
ENS names (e.g., beer.eth). The Palestine.com sale (low six figures) demonstrates 
threshold demand for high-profile regional names; Hungry.Gaza is more emotionally 
charged but also riskier. 

• Highest retail possible (stretch, single outlier scenario): up to $500,000

 (USD) — absolute ceiling under extraordinary circumstances. Rationale: the only way 
Hungry.Gaza approaches a half-million price is a combination of: 

(a) a major, well-funded global campaign by a large multinational NGO / consortium that 
decides to centralize all Gaza hunger fundraising on a branded site that must be 
memorable and viral; 

(b) the buyer is indifferent to TLD and values the emotional clarity, or the sale includes 
additional bundled assets (social media presences with hundreds of thousands/millions of 
followers, pre-booked media placements, donor list, or guaranteed matching corporate 
grants); and 

(c) the sale is executed in a hot, viral window where international attention + urgency 
mean the buyer values immediacy over TLD formality. Even then, $500k is a rare outlier —
it’s under worst-case (best-case for the seller) conditions only. The pizza/beer/.com 
ceilings demonstrate multi-million potential for different asset classes (short .coms bought 
by brands) — that level is not realistically available to Hungry.Gaza given TLD and political 
friction. InformationWeek  The Block.

Radio test, pronunciation, homonyms, acronyms, and branding notes

• Radio test (ease of spoken communication): “Hungry dot Gaza” is short, direct, and 
passes the radio test in English; it is immediately clear on the phone or broadcast. 
International non-English speakers may interpret “Hungry” differently, but the emotional 
message — hunger in Gaza — is unambiguous. That’s a positive for awareness campaigns.

• Homonyms/dual meanings: The phrase is straightforward and has no close dangerous 
homonyms; however it is emotionally charged and reads as an accusation/plea rather than
a neutral place-brand (that helps fundraising but risks adversarial framing). No useful 
acronyms (H.Gaza) present obvious value.



Line of commerce, monetization and buyer types

• Primary line of commerce (most realistic): fundraising / donation gateway / campaign 
hub / awareness landing page for humanitarian action. Ancillary uses: journalism hub, 
activist petition hub, tokenized aid distribution proof of concept (Web3), merch + 
donations shop.

• Internet business viability: Strong for short fundraising bursts (time-bound campaigns) 
and awareness push; weaker for long-term commercial e-commerce because donor 
platforms prefer trusted TLDs. If paired with a reputable NGO and transparent escrow for 
funds, the domain can become an extremely effective fundraising asset. The need (and 
media attention) can productize conversion. World Food Programme+1.

Final, explicit answer to your request — highest retail possible value (single number)
• Highest retail possible value (stretch, but defendable upper bound): USD $500,000.


